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— On-blockchain "Payment + Rewards" tool



1. Core Philosophy of the F2C System: Turning Spending into

<

Investment

The F2C system is an innovative “payment + reward” tool built on blockchain
technology, designed to redefine global commerce and consumer behavior.

€ A Unified Platform for Global Merchants and Consumers

F2C connects online and offline merchants and consumers across different
regions and industries into a single ecosystem. All participants use one common
platform token — Global Coin (GC) — forming a truly decentralized network for
transactions and value sharing.

¢’ Core Mechanism: Earn Tokens When You Spend, Watch Them
Appreciate Over Time

Whenever users make purchases at participating merchants through the F2C
system, they receive GC tokens as rewards.

Since all merchants and users share the same token pool (GC), as transaction
volume and purchasing power increase across the network, demand for GC rises
— naturally driving up its price.

The GC tokens users earn appreciation over time, and may eventually exceed
the original amount spent.

Reclaim Your Spending: Truly “Spending Becomes Investing”

Each transaction on the F2C platform has the potential to be recovered in the
future through GC appreciation.

By selling the rewarded GC on the secondary market, users can recoup their
original spending, or even generate profit.

@ In One Sentence:

Spend the money you were going to spend anyway, and earn money you
otherwise never would. With F2C, spending becomes a form of investing.
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2. F2C system working principle diagram:

F2C System

... | Consumer
%*U (Pay U=USDC )

7&0/0 .
» lo Qo
3%7TGC

Merchant refer system(8 People)

Consumer refer

Consumer refer
Your wallet eyatem(8 People)

A
gppnEoE G BT
B
a0 oo
C

ogp-g@ O ExEm
D

DY ;G |
oA --H —

D T
F

B+90 0 o -

127 el
G
8\9000

0B H 28 Cox
H
5,764,801

nn n 0.35 % "G coin

F2C,



3. F2C System: USDC Payment & GC Distribution Overview

A. Basic Mechanism

e All purchases made by members are settled in USDC (USD

stablecoin, referred to as “U”).

e The F2C platform charges a 1% platform fee from each
transaction.

e The remaining (X—-1)% U — where X% is the merchant’s
profit-sharing ratio (ranging from 3% to 100%) —
— is automatically routed to the decentralized exchange Turbos
to purchase GC (Global Coin), the platform’s native token.

The purchased GC is then distributed automatically according
to the rules below:

B. GC Distribution Breakdown

Recipient

Consumer

Merchant

Merchant
Referrer

Allocation %

60%

15%

4%

Description

Earns 60% of GC from their
own spending

Rewarded with GC for
contributing profit margins

Encourages members to refer
new merchants for passive
income
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Regional Agent 3% Receives ongoing GC
commission from
transactions in their region

8-Tier Downline 18% See breakdown below;
Network incentivizes viral growth via
team-based expansion

This reward structure motivates members to build and maintain an active
user base, fueling exponential growth.

C. Consumer 8-Tier Downline Reward Structure

Level GC Description
Allocation
%
Level 1 3.5% Rewards direct referrals and first-level
activity
Level 2 7% Strongest incentive to foster team

collaboration and rapid duplication

Level 3 2.5% Encourages support for mid-tier activity
Level 4 2% Deeper level team performance rewards
Level 5 1.25% Long-tail consumption incentives
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Level 6 0.85% Sustained income from stable
consumption patterns

Level 7 0.55% Expansion of a wider consumer network

Level 8 0.35% Deepest-level incentive to reward
extended engagement

¢y Key Highlights

e Dual engine of consumption + referral incentives
— Spending becomes investment; referrals increase income

e 8-level reward model fuels viral growth
— Encourages active network building for sustainable income

e Long-term profit-sharing for regional agents
— Promotes stable and high-quality local service and governance

e Win-win merchant-consumer ecosystem

— Merchants benefit alongside customers in a shared-value
environment

Pro Tip

o The X% (merchant's profit-sharing ratio) can be set between 3% and 100%.

] The higher the X%, the more GC is generated within the system,which in
turn means greater rewards for all participants — consumers, merchants,
referrers, and agents alike!

F2C.
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